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ABSTRACT 

The intention of this paper is to explore the concept of green management practice in firms where sustainable
green  strategy  is  identified  and  utilized  to  achieve  competitive  advantage.   The  value  proposition  of  green
strategy is analyzed with the effect of ISO 14001 accreditation to benefit the firm's performance is sustainable
in the long term.  Through recognizing the importance of green strategy, the analysis further expands the firm
perception  in  green  management  impact  to  firm's  bottom  line.   Hence,  the  model  of  strategic  green
management  broadened  the  concept  of  green  strategy  adaptation  in  firm  operation  to  improve  its  brand
image and bottom line.  Whereas, the paper recognized the competitive advantage a firm could achieve with
green management utilization in the firm's operation to reach the objective of benefiting the environment and
the community.  
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