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ABSTRACT

The purpose of this study is to explore the purchase intention and behavior of consumers to purchase a
recycled product via a correlative research approach. The study explores the correlation between reference
group, age, gender, income, purchase intention, and purchase behavior of consumers in terms of the Theory
of Reasoned Action model. The research sample has 451 persons via a simple random sampling method
over a four-week period collection in Shanghai, China. The results indicate the income and reference group of
consumers have a significant influence on consumers' purchase intention, which turns into purchase behavior
in China.
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