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ABSTRACT 

The  adoption  of  Information  Technologies  in  retail  leads  to  confrontation  by  small  and  medium-sized
companies, which despite feeling that these technology adoptions are favorable, are unwilling to install them
in  business,  especially  in  Central  America  (Albright,  2017).  An  evaluation  of  purchase  times  process  was
made  comparing  the  conventional  payment  system  with  automation  in  retail  points  in  a  family  business
company.  It  was  found  that  the  automatic  system  requires  less  time  from  the  buyer  compared  to  the
conventional  system  through  a  hypothesis  test  of  two  independent  samples.  It  was  concluded  that  an
economic  and  operational  evaluation  is  required  for  the  adoption  of  the  new  method  to  obtain  a  better
approach.  
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