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ABSTRACT

Factors relating to personality trait perceptions of business occupation members on the part of two groups
were determined: (1) high school students and (2) adults. First, a semantic differential and Cattell's Sixteen
Personality Factor Questionnaire were used to identify personality traits for four different business
occupations: (1) accountants, (2) bankers, (3) stockbrokers and (4) marketing managers. Personality factors
were then determined for each group and several differences were found, suggesting personality traits
perceptions (e.g., occupational stereotypes) differ between high school students and adults.
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