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ABSTRACT 

In  the  modern  world  of  business,  management  accounting  constantly  faces  ethical  dilemmas  and
globalization  is  affecting  management  accounting  concepts,  techniques  and  practices.  Therefore,  an
organization  needs  to  adopt  a  more  realistic  approach  and  have  responsibility  in  management  accounting.
This paper is  to integrate the concept  of  management accounting practices and responsibility  for  which the
objective is to suggest and discuss a conceptual model of management accounting responsibility. Moreover,
this paper also has the objective to suggest the relationship between management accounting responsibility
and firm value. Management accounting responsibility consists of six dimensions: cost management concern,
budgetary  preparation  trustworthiness,  performance  evaluation  transparency,  environmental  management
accountability,  quality  control  concentration,  and  strategy  linkage  obligation.  The  consequences  of
management  accounting  responsibility  consist  of  information  reliability,  corporate  reputation,  stakeholder
credibility, and business competitiveness. The stewardship theory was used to develop the conceptual model
of  management  accounting  responsibility  and  firm  value.  Theoretical,  managerial  contributions  and  future
direction for research are presented. The conclusion is discussed in the last section.  
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