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ABSTRACT 

As developing nations create new consumer bases, many companies are moved to expand their markets and
introduce their brand names and branded products in these international arenas.  In this paper we consider
brands to be rent-generating assets.  Customarily the owner of an asset collects the rents generated by that
asset; however, in this paper we propose that in developing international markets there are situations where it
is optimal for the owner of the brand to share rents with the distribution channel. The basic notion is that local
intermediaries might be able to generate and increase the rent  by taking actions that  validate and enhance
brand equity.   
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