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ABSTRACT

Consumer knowledge about the environmental impacts of paper as well as digital products is a key element
in driving their perceptions regarding the environmental sustainability of these industries. We inherently
believe that consumers' primary understanding about these complementary products in addition to the
sustainable practices within the underlying industries could have a complex "interaction" effect on their
perceptions about the sustainability of these industries. Therefore, our research focuses on studying the
effects of consumer knowledge of environmental practices on the sustainability performance of the paper
industry. Specifically, we study the impact of consumer knowledge on destruction of trees, sustainable raw
material usage and sustainable production processes, as well as the environmental impact of digital media on
the sustainability performance of the paper industry. Using data collected from 504 consumers across the
United States (US), we hypothesize and test a number of direct and moderating effects between these
constructs. Our results provide persuasive support for the considerable role that consumer knowledge could
play in perceptions relating to the paper industry's sustainability performance. We also offer implications for
future research and practice within the paper industry.
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