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ABSTRACT

One of the derivatives of collective work is knowledge, and this remains a significant resource to any
organization, either valued as capital or part of the intangible assets of that organization. The effective
application of knowledge, through processing and transfer mediums can impact positively work performance.
There have been noted studies on enterprise social media affordances with regards to the use of different
platforms and the user experiences though these studies did not take into consideration how the design
differences impacted the performance of enterprise social media platforms. To fill this knowledge gap, this
research focused on determining the impact that a singular enterprise social media platform has on work
performance, within the framework of knowledge transfer. This research collected data from 317 employees
of a Malagasy company using the internal social media platform and it was found that the affordances of
association, persistence, visibility and editability had a positive relationship with knowledge acquisition and
knowledge provision, and these in turn also promoted work performance among them. The research also
showed that there is a mediation effect of knowledge acquisition on the impact of ESM affordances on work
performance. A key finding of this research was also in the fact that through the knowledge transfer process,
organizations can co-create value in a sustainable way that impacts performance, and this is aided by the
innovation process, along with the levers for action on the variables. The essential variables for which actions
need to be taken are derived from the complex relationships of technology (ESM affordances), knowledge
transfer (knowledge provision and knowledge acquisition) and organizational performance (work performance
and task performance).
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