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ABSTRACT

The global academic community has been continuously interested in using data mining techniques to
improve the effectiveness of bank direct marketing campaign. Nowadays, consumers are empowered by
digital devices. This paper analyzes the Portuguese bank's direct marketing campaign 2008-2013 data as an
example to show that financial and economic information in the big data may influence clients' responses to
the campaign. Automatic machine learning tools can assist practitioners to gain business insights effectively
and efficiently.
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