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ABSTRACT 

Entirely based on literature review, this essay focuses on the production and purchasing of counterfeit goods.
It  explores the consumer's reasons and inclinations for purchasing counterfeit  goods, states the definition of
counterfeiting,  analyzes  the  characteristics  of  such  goods,  and  briefly  discusses  the  theoretical  models  of
counterfeit  goods,  the  type  of  counterfeit  goods,  and  the  various  views  about  the  consumer's  attitude  to
counterfeit  products.  The  review  ends  by  pointing  out  a  few  faults  of  the  current  approaches  and  briefly
outlining future research directions.  
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