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ABSTRACT 

Supply chain management is a strategic business process or approach which has been used in various loose
terms  to  explain  or  describe  the  materials  management  process  of  an  organization.  The  result  of  this
materials  management  process influences the productivity  of  the organization which goes to  determine the
sustainability of operations as well as their effectively meeting the needs of the organizations  customers
and  satisfying  the  fund  owners  objectives.  This  conceptual  study  constructs  models  which  define  the
relationships of the variables and show how the result of the relationships satisfies the two major actors 
the customers and the fund owners (otherwise known as corporate objective).  
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