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ABSTRACT 

The  research  aims  at  examining  the  relationships  between  employer  branding  (functional  and  emotional
aspects)  and  organizational  competitiveness  via  talent  management  effectiveness  and  organizational
attractiveness. It also explores the antecedent effects of employer branding. The model is tested using data
collected  from  mail  survey  questionnaires  of  86  Thai-Listed  firms.  The  results  of  OLS  regression  analysis
indicate that employer branding has a significant influence on organizational competitiveness both direct and
indirect through talent management effectiveness and organizational attractiveness. However, unexpectedly,
the  findings  reveal  that  employer  image  and  reputation  does  not  influence  any  relationships.  Potential
discussion with the research results is effectively implemented in the research. Contributions, conclusion and
directions of the future research are highlighted.   
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