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ABSTRACT 

Entrepreneurs face significant challenges today when looking to start a new small business venture. One of
the biggest challenges is securing the capital needed to fund the new venture. With the recent challenges in
our economy, securing financing through a traditional route has become a much more difficult task and many
entrepreneurs  get  stuck  at  this  stage  in  launching  a  new  venture.  This  article  will  discuss  the  traditional
methods  and  alternative  methods  in  obtaining  capital  to  start  a  new  venture  and  offer  a  supplemental
financing  method  to  obtain  the  capital  needed  by  using  social  promotions  daily  deal  companies  such  as
Groupon  and  LivingSocial.  This  paper  will  investigate  whether  or  not  utilizing  social  promotion  daily  deal
companies  will  be  a  viable  source  of  capital  for  a  new venture.  It  will  also  offer  strategies  an  entrepreneur
should take when deciding whether this route would work for the business they want to launch. This paper
seeks to examine whether using social promotion daily deal companies could be a viable option to producing
capital needed to start a new small business venture.  
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