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ABSTRACT 

This study examines the impacts of market participation quality on corporate sustainability through mediating
influences of firm competitiveness and business success. Furthermore, three factors as antecedents, namely,
executive  long-term vision,  environmental  change awareness,  and growth  needs via  moderating  effects  on
competitive turbulence. In this study, 108 ISO 14000 businesses in Thailand were chosen as the sample of
the  study.  The results  show that  market  participation  quality  has  a  significant  effect  on  firm competiveness
and business success. In addition, firm competiveness has a potential  positive impact on business success
and  corporate  sustainability.  Moreover,  business  success  has  positive  influence  on  corporate  sustainability.
Likewise,  the  antecedent  variables,  namely,  executive  long-term  vision,  environmental  change  awareness,
and growth needs have positive significant on market participation quality. However, there are no moderating
effects  in  this  model.  Furthermore,  a  potential  discussion  on  the  results  is  implemented  in  the  study.
Theoretical  and  managerial  contributions  are  explicitly  provided.  Conclusion  and  suggestions,  as  well  as
directions of the future research are highlighted.  
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