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Partner Strategic Sense Consulting, Seattle, WA 2001 — Present
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American Marketing Association
American Society of Training and Development
Academy of Management
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CONFERENCES ATTENDED
March 2015 IABE Orlando
October 2014 IABE Las Vegas
June 2014 ACBSP Accreditation Conference Chicago
June 2014 Global Waste Symposium
June 2013 ACBSP Accreditation Conference Salt Lake City
August 2012 AMA Summer Marketing Educators Conference Chicago
June 2012 ACBSP Accreditation Conference Baltimore
March 2012 PSAMA Market Mix Seattle

September 2011 AMA Research and Strategy Summit Orlando



